This annual index includes the major articles (not 
including news stories) which appeared in The 

Crafts Report in 1986, arranged under appropriate 
categories for easy reference. 


BUSINESS MANAGEMENT 
bag le och font fy = sr agama 


Some Do's and Don'ts for Designing Business 
Cards, Sue Viders—Feb, p.12 


ls Your Schedule Driving You Crazy? Here's How 
to Organize a Calendar That Helps You Get 
Things Done, Philis Alvic—Mar, p.18 

Sales Go Up for Everyone When You Share Costs 
of Retail Advertising with Your Store Accounts, 
Sergio Lub—May, p.18 

In 1978, Carolyn Bennett Sold Her First 
Kaleidoscope; Last Year She Sold 35,000, Nora 
Goldstein—May, p.20 

Yes, You Too Can Write Great Business Letters, 
Malcolm Forbes—Jun, p6 

Want to Get Of the Production/Sales Seesaw? Then 
Set Up a Realistic Production Schedule, Ginny 
Anthony—Sep, p.1 

lf You Hate Doing Paperwork for Wholesale Orders, 
Try This Easy, Time, Saving System, Max 
Braverman—Oct, p.1 

Good Records Trace Your Business History And 
Help You Make Decisions in the Future, Mary C. 
Saylor—Oct, p6 


A Cautionary Note From Scrooge: Don't Let The , 


Holidays Destroy Your Small Business, Kristine 
K. Thompson—Oct, p.7 

The Profits and Pitfalls of Selling Wholesale to 
Department Stores, Michael Scott—Nov, p.13 

Minimize the Time You Spend on Paperwork So You 
Can Maximize your Time for Craftwork, Max 
Braverman—Nov, p.19 

Ask Some Hard Questions Before You Agree to Do 
a Fiber Commission, Nancy Smeltzer—Dec, p.14 


COMPUTERS 

Aon east Oe 
Save Time and Money, Mac Campbell—Mar, p.14 

Avoid the Hidden Costs of Computer Conversions 
by Planning Carefully, Chris Fisher and Harriet 

n, p.i7 

The Answers to Three Questions Often Asked About 

Computers, Jesse Berst—Jul, p.21 


Unique Collaboration—Jun, a 

Quilting Teacher Virginia Avery Shares Successful 
Teaching Techniques, Nancy Smeltzer—Jun, p.15 

Here's How to Pitch a Successful for 
Teaching Elementary School Art Classes, Philis 
Alvic—Nov, p.18 

The Student Crafts Program at Berea: New Direc- 
tions for an Historic Institution, Garry Barker— 
Dec, p.19 


EMPLOYEES ies iacie 

10 Ways to Kill Employee ion, or 
Turn Even an Energetic Worker Into Dead 

, Charles Arnold—Jan, p.3 

Hiring the Employee of Your Dreams Requires 
Planning Before You Even Begin to Interview, 
D M. Spears—Mar, p.7 

How to inderviow a Job Applicant, Darcey M. 

sars—Apr, p.14 

Ph Must Make Performance Evaluations 
and Tough Decisions, Darcey M. Spears—May, 
ps 


FINANCE 

No More Guesswork And Magic in Pricing! Go 
With Production Facts, Not Geoffrey 
L. Mehi—Jan, p.1 

A Crash Course in the Care and Feeding Of a 
Petty Cash Account That Balances, C. M. 


Anderson—Feb, p.1 
If the Wolf Is Huffing and Puffing at the Door Is 
it Time to Consider Filing for Bankruptcy?, 
Leonard D. DuBoff—Feb, p.22 
A Philadelphia Gallery Owner Relishes 
Changes of Last 20 Years, Rick 


Whey Cour uaerest Febete Won't Be as Much As 
You Expect if You Pay Off a Loan Early, Joseph 


HEALTH/SAFETY 

New Year's Health and Safety Resolutions, Gail 
Barazani—Jan, p.4 

Liver Toxins, Barazani—Feb, p.4 

Putting Out a Studio Fire Requires Using Just the 
Right Extinguisher, Brian Nadel—Feb, p.17 

Methy! Methacrylate, Barazani—Mar, p.4 

Follow Thase Rules for Respirators Or They Won't 
Do You Much Good, Linnea Smith—Mar, p.13 

The Hazards of Fiber Dyes, Barazani—Apr, p.4 

Occupational Health, Gail Barazani—May, p.4 

Fires, Gail Barazani—Jun, p.4 

A Hair Mineral Analysis and Proper Nutrition Can 
Offset Chronic Exposure to Heavy Metals, E. 
Blaurock Busch—Jun, p.13 

Struggling With the Environment, Gail Barazani— 
Jul, p.4 

Kiln Venting, Barazani—Sep, p.4 

Oil Paint on Skin, Barazani—Oct, p.4 

Noise, Barazani—Nov, p.4; Dec, p.4 

Craft Making Can Be Hazardous to Your Health, 
Lisa Payne—Nov, p.15 


LEGAL 

Be Aware of Legal Problems When the Materials 
You Use Can Be Harmful to an Employee's 
Health, Leonard D. DuBoff—Apr, p.15 

Does Boom in Liability Claims Affect Craftspeople? 
ABSOLUTELY!, Leonard D. DuBoff—Jun, p.1 

How Can You Avoid the Liability Crisis? Band 
Together With Others & Self-insure, Leonard D. 
DuBoff—Jul, p.18 

Even if Your Craft Objects Carry Disclaimers, You 
May Still Be Liable for Defective Products, 
Leonard D. DuBoff—Sep, p.7 


LIFESTYLE 

Here’s How You Can Channel Stress Into a 
Positive Force in Your Life, Barbara Hartnett— 
Jan, p.13 

Stress and the Modern Craftswoman: Is Trying 
To Juggle Alli Your Roles Driving You Crazy?, 
Barbara M. Hartnett—Feb, p.10 

Life and Love Management, a Female Artist’s 
Guide to Sanity and Survival, Susan Fox 
Hirschmann—May, p.25 

How to Coddle Your Artistic Self, Catherine Jo 
Morgan—Jun, p.9 

The Care and Feeding of an Artistic Genius: 
Yourself!, Catherine Jo Morgan—Jul, p.14 

Mirror, Mirror on the Wall, Who Suffers Rejection 
Most of All?, Barbara Hartnett—Sep, p.14 

A Peace Corps Volunteer’s Christmas in 
Yarumela, Gabrielle DiLorenzo—Dec, p.23 


MARKETING/SALES 
What | Learned About Using Direct Mail As a 
Viable Approach to the Marketplace, Tony 
Lydgate—Jan, p.5 
A Publishing Controversy Sparks Some Thoughts 
On Questions Marketing Advisors Never 
Address—Jan, p.20 
Design Emphasis May Be the Cutting Edge of 
New Phase in Craft Retailing—Feb, p.1 
Chat With Customers to Encourage Sales, Lin- 
da Waid—Feb, p6 
Mail-Order Selling: A Risky Business, Michael 
Scott—Mar, p.13 
What's in a Name? Plenty, if You Know How to 
Use It to Advantage, Terri Lonier—Apr, p.1 
The Right Price and the Right Ad Are Basic to 
Mail Order Success, Michael Scott—Apr, p.7 
Two Potters Market Their Work in Their Own 
Showroom in Kentucky, Jeannette and Jim 
Cantrell—Apr, p.10 
Use These Seven Steps for More Sales From Your 
Classified Ads, Bernard Lyons—Apr, p.11 
Retailers, Here Are Some Guidelines On How 
Much to Spend on Advertising, Jack Petree— 
Apr, p.17 
Textile Art Gallery in Small Town Sells to Design 
Firms Across U.S., Denise Wilson—May, p.19 
Followup Brings Payotf in Mail-Order Selling, 
Michael Scott—May, p.21 
Potter Creates a New Market for Her Craft by 
Making Ceramic Race Awards, Ellen Cobb— 
May, p.22 
To Use Yellow Page Advertising Effectively, You 
Need to Know How Customers Use Yellow 
Pages, Jack Petree—Jul, p.12 
You Play Detective: Of These Ads, Which 
Generated the Most Income?, Sue Viders— 
Jul, p.13 
Canadian Glass Artists Discuss Marketing Vari- 
ables, Gloria Hickey—Jul, p.17 
How We Market From a Tiny Hamiet in Labrador, 
Susan Felsberg—Sep, p.9 
PA Couple Fired Up Sales for Their Pottery 
Business by “Turning Blue”, Judy MehI—Sep, 
p.18 


Blessed Accident Catapults Kathleen Morrin’s 
Handpainted Fashions Into National 
Spotlight—Oct, p8 

You Need Not Be Rich to Do Market Research 
and Promotion, Louise Lincourt—Nov, p.1 

The Pros and Cons of Using Your Signature as 
Your Business Logo, Sue Viders—Nov, p.6 

Susan Hull Wears Two Hats: She's a Fiber Artist 
as Well as a Marketing Consultant, irene 
Svete—Nov, p.11 

How Darrell Arawjo Began Making the Baskets 
Collectors Covet, Geoffrey Mehi—Dec, p.24 

California Couple Runs Three Successful Jewelry 
Galleries, Denise Wilson—Dec, p.10 


MISCELLANEOUS 

A New York Quilter Makes a Living By Publishing 
Posters of Her Work, Elizabeth Tofani—Feb, p.7 

Washington State Carousel Maker Takes Old 
World Craft into the Next Century, Bruce 
Betz—Feb, p.11 

How to Pack Your Merchandise to Protect it 
Against Shock, Vibration, and Compression— 
Mar, p.5 

Being Female and Disabled Leads to New 
Horizons, And the Start of the Disabled Artists’ 
Network, Sanda Aronson—Mar, p.10 

Two California Artists Apply Space Age 
Technology to Their Electronic Jewelry, 
Stephany Peters—Mar, p.11 

Couple First Carved Birds as a Hobby; Collec- 
tors Now Prize Work, Mehi—Mar, p.23 

First National ACC Conference in Nine Years Ex- 
plores Many Themes, Draws 900 in Oakiand— 
Jul, p.1 

Alaskan Catches the Ivory Bug While Visiting a 
Local Bar, Now Devotes Her Life to Scrimshaw, 
Heidi Robichaud—Jul, p.8 

American Craft Museum Reopens in October 
With Major Survey Exhibition of Contemporary 
Crafts—Sep, p.1 

North Carolina’s Qualla Arts and Crafts Mutual 
Is The Most Successful Minority Crafts Co-op 
in the U.S., Rob Amberg—Nov, p.10 

‘Underground Art’: Crafts Are Lighting Up Dreary 
Subway Stations All Over the World, David G. 
Gordon—Nov, p.12,13 

New Museum Opens to Salvo of National Pub- 
licity for Crafts—Dec, p.1 

Teaching Kids Takes Energy, But It’s Steady and 
Fulfilling Work, Philis Alvic—Dec, p.25 

Scandinavia and Soviet Union Open Their Doors 
to Craft Visitors, Michael Scott—Dec, p.20 


PHOTOGRAPHY 

Slides for Juried Shows, Steve Meltzer—Jan, p.4 

A Troubleshooting Guide, Meltzer—Feb, p.4 

Slides for Juried Shows, Part Two, Meltzer—Mar, 
p4 

Shooting Wearables, Meltzer—Apr, p.4 

Shooting for Insurance, Meltzer—May, p.4 

Two-Dimensional Crafts, Meltzer—Jun, p.4 

Summertime Odds & Ends, Meltzer—Jul, p.4 

Bargains in Used Equipment: Part |, Meltzer— 
Sep, p.4 

Bargains in Used Equipment: Part ll, Meltzer— 
Oct, p.4 

A Few Words About Lenses, Meltzer—Nov, p.4 

Photo Supplies from the Hardware Store, 
Meltzer—Dec, p.4 


POINT OF VIEW 

Wrong Way, Do Not Enter!, Patrice D. Stanton— 
Jan, p3 

Success Rule #1: Keep Having Fun!, Sergio 
Lub—Feb, p3 

You're A What?, Geoff Ireland—Mar, p.3 

The Thin Line Between Art and Crafts Is an Ar- 
tificial, Unnecessary Barrier, Willis “Bing” 
Davis—Apr, p.3 

How Our Changing Economy Favors Sales Of 
Crafts and Other High-Touch items, Frances 
Burke—May, p.3 

When Art Meets Craft on Equal Terms Nothing 
Is Too Precious to Be Used, Cordelia Oliver— 
May, p.3 

Crafts at a Crossroads—Will Craft as Art Survive, 
Or Is the Marketplace the Wave of the Future?, 
Diane Lomis Wolfe—Jun, p.3 

Notes to Some Future Archaeologist: One Penn- 
sylvania Potter’s History, Doug Irish-Hosler— 
Jul, p3 

Show Promoters Don't Get Rich Off Jury Fees, 


an Kishbaugh—Sep, p3 
Be Happy and Successful as Craftspeople, We 
len dcerentnarthanaegteunn, Doug 
Irish-Hosler—Oct, p.3 
Instead of Fighting Over Pieces of a Small Pie, 
Why Can’t Shows Get Together to Expand 
Market for All, Sergio Lub—Dec, p.3 


PROFESSIONALISM 
En eas 
Professional 


tations, Mary Cummii 

How to Package Fragile 
in Shipping, Ginny Anthony—Jun, p.1 

Attractive, Professional-Looking Portfolios Wow 
Interior Designers, Stan Saran—Jul, p5 

A Well-Prepared Resume Can Open Many Doors, 
Hugh Bethell—Ju!, p.5 

Canadian Studio Potter Linda Buhimann Has No- 
Nonsense Approach to Her Craft, Frances 
Burke—Jul, p8 

The Price is Right, or Is It?—Sep, p5 

Living and Working in New Mexico is Not Like 
Being in a Foreign Country, Julia S. 
Rutherford—Nov, p.5 

The ABCs of Developing a Good Relationship 
With an Art Consultant for Your Fiber Work, 
Nancy Smeltzer—Nov, p8 


PUBLICITY/PROMOTION 

Porcelain Dollmaker Publicizes Her Work Via 
— With Photos, Laurie Carison—Jan, 
p. 

Create a Business Card That You Won't Be 
— to Use and Use, Sue Viders—Mar, 
p.t 

Jeweler Designs Business Card To Reflect Con- 
temporary Style, Sue Viders—Apr, p.18 

Draw a Clear Map and Customers Will Beat a 
Path to Your Front Door, Sue Viders—May, p.17 

This Jeweler’s Card Gets a Ten for Artistry, a Zero 
for Functionalism, Sue Viders—Jun, p.10 

Cultivate a Good Public Image and You'll Come 
Up _— Like Roses, Geoffrey Mehi—Jun, 


p.20 

Dont’ Think Like an Artist When You Design Your 
Business Card!, Sue Viders—Sep, p.21 

Color Postcards Promote Porcelain Jewelry, 
Christopher R. Wagner—Oct, p.12 

Make the Most of Your Ad Dollars With Targeted 
Advertising, Brian T. Jefferson—Oct, p.23 

Business Cards From Three Weavers: Which One 
Makes You Want to Buy?, Sue Viders—Oci, 
p.29 

Do Your Printed Materials Project a Professional 
or Amateur Image, Sue Viders—Dec, p.18 


SHOWS/FAIRS 
An Attractive, Well, Designed Booth Can Save You 
Time and Help You Sell, Lisa Payne—Feb, p.5 
Afraid of Rain Damage at Outdoor Shows? !ere’s 
How to Weather-Proof Your Booth, Ruth 
Pinkus—Mar, p.16 
Fairs Should Jury Food as Carefully as Crafts, Jan 
Tritten—Apr, p.1 
Craft Makers Collaborate With California Furniture 
Store to Create Innovative Show, Sandor 
Nagyszalanczy—Apr, p.6 
Start the Year With an After-Show Splash, Ralph 
and Sandy Terry—Apr, p.12 
Furniture Maker Finds Outdoor Shows Present 
Special Challenges, Abbott Shilling—May, p.6 
An American In Paris—Go For the Fun, Not the 
Money, and You'll Have a Good Experience at 
French Craft Trade Shows, Jan Mayer—May, 
p.15 
The Commons Hosts Uncommon Crafts Exhibi- 
tion that Plays SRO in Indiana, Susan 
Biskeborn—Jun, p.11 
Six Seasoned Craft Fair Troopers Share Tips On 
Booth Design That Set the Stage for Sales, 
Mary Ann Barton—Jul, p.1 
This Pennsylvania Jeweler Took to the Sky Instead 
of Driving Six Days to a Texas Show, Jane 
Campbell—Jul, p.6 
Hot Tips for a Cool Display: How to Fiameproof 
Your Booth—Jul, p.20 
The Flip Side of the Coin: Good Conduct At Craft 
Fairs Applies to Shoppers Also, Judi Hunt— 
Jul, p.20 
How to Plan a Display Booth to Fit Your Craft, C. 
A. Burgess—Oct, p.22 
American Exhibitors at Paris Show Say it Was 
Well Worth the Effort, Despite Complications, 
Leslie Ferrin—Nov, p.22 
“‘wanebaheadanemeee 
Artist to Be!, Russell 
The Paris Craft Fair—High Hopes, Low eee 
tions, High Costs, Strange Rules; Alice 
Scherer—Dec, p.1é 
Three Lessons in Selecting a Spot for Crafts Fair 
Demonstrations, Madelyn Worley—Dec, p.7 


TAXES 

IRS Requires That You Hold Records for at Least 
Three Years, Leonard D. DuBoff—Mar, p9 

The IRS Carefully Reviews Attendance At Con- 
ventions and Business Seminars, Leonard D. 
DuBoff—May, p.7 

If the IRS Wants to Hit You Up for More Taxes, 
It Must Beat the Statute of Limitations Clock, 


of Both Worlds Under the New Tax Law, 
Leonard D. DuBoff—Nov, p.1 

Many Ground Rules Change Under the New Tax 
Law—Dec, p8 
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